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SUCCESS STORIES

LIVERPOOL ONE

Mark Curry
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STRATEGIC OBJECTIVES & FEATURES

� Retail led urban regeneration – an 
integrated approach

– Terry Davenport, Director, BDP
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1650
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Contiguous with existing shopping area
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LAND ASSEMBLY
240 land interests
£160m
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• Community engagement
• Council dedicated in-house team
• Advisory Groups
• Stakeholders Forums
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Grand Opening 1 October

Phase 1 29 May

CONSTRUCTION & DESIGN
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Grand Opening 1 October
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May 2008…



“This is a truly remarkable scheme with widespread positive impacts…
This has galvanised the city’s role in the North West region and is returning to its 

rightful place.”

Stephen Robinson, RICS, Regeneration Award Judge
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“Liverpool One is driving footfall into the City.  M ore people are coming from further 
afield, they are spending more time and money here.   They are enjoying City 

centre shopping in a modern, stylish European City and most importantly their 
experience means that they keep returning ”

Mike Taylor, Director of Investment and Enterprise,  Liverpool Vision

…CITY FOOTFALL IS UP 24%
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…footfall is up 48% to the Albert Dock



“It joins the dots.  From the business 
district we can now walk to places 
in 10 minutes where we once had 
to take a cab.  And it’s a pleasant 

walk.”

Jack Stopforth

Chamber of Commerce
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Stirling Prize nomination, 2009

“The Liverpool One Masterplan has single handedly reversed the fortunes of 
the city by bringing a new social and economic vibrancy to what was 42 

acres of derelict but historic buildings at its heart.  The result is a vibrant and 
economically successful retail, leisure and mixed use quarter”
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STRATEGIC OBJECTIVES & FEATURES

� Retail led urban regeneration – an 
integrated approach

– Terry Davenport, Director, BDP

�
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� Embed ‘world class’ management

– Miles Dunnett, Head of Asset Management
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QUANTUM LEAP IN THE RETAIL OFFER…
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Up from 17 TH…

to 5TH
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24m people through in 2009, 460,000 per week

Over 790,000 people the week before Christmas 
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The majority of retailers materially exceeded

budgets in Q4 2009
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30% growth year on year for first week in sales – 3 rd in UK
On target for fifth store for 2009
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Odeon: regularly second in UK for total sales



FUND & ASSET MANAGEMENT
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Liverpool One is worth £50m more than if it had 
performed in line with “All UK Shopping Centres” 

in the period from opening to Q3 2009
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MANAGEMENT STRUCTURE
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JV company with 
over 120 employees
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Innovative Environmental initiatives…
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Innovative Environmental initiatives…

Producing up to 1,700 litres of BioDiesel 
a month from used cooking oil to power 
on-site vehicles


